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Introduction. Schmoozing is the art and science of nurturing business connections. Not to be totally cynical, but it’s who you know, not what you know. In this worksheet, explore your attitudes and strategy towards schmoozing at a personal profile level.
Keywords relevant to the personal profile that express that “value proposition” of you / key employee at your company: 
______________________________________________________

______________________________________________________________________________

Why do customers / potential customers “care” about these keywords? What are they trying to get from you in terms of business value? LOOK AT IT FROM THEIR EYES:

______________________________________________________________________________

______________________________________________________________________________

______________________________________________________________________________

1st Level Connections. Who is likely to be a 1st level connection for you? How will you grow your 1st level connections and make them interested in you?

Type(s) of person who will connect with you, and why:

How will you grow / promote your 1st level connections?

How will you encourage them to be interested in your status updates and/or posts to Pulse?

What subgroups can you categorize your 1st levels into?

How will you “use” your 1st level connections (in a positive sense) in terms of leveraging these connections to grow your career and/or your business / employer?

2nd  Level Connections. Who is likely to be a 2nd level connection for you? How will you use your 1st level connections to expand your reach into your 2nd levels? And what will you offer your 2nd level connections that will encourage them to become 1st levels?

1st levels will introduce me to their 2nd levels because:

2nd levels will want to connect with me (become 1st levels) because:

The “carrots” (fun, cool, interesting stuff), and / or excuses to connect with your 2nd level connections will be:

LinkedIn as Rolodex. If you are in outbound marketing, or customer outreach, what sorts of keywords will you use to research people on LinkedIn? How will you incent them to connect with you?

Keywords:

Reasons they’ll want to listen, or become 1st level connections:
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