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Introduction.  Google pays a lot of attention to inbound social mentions, robust social profiles, and Google+. Use this worksheet to organize your todos to create a Social Media SEO plan, focusing on how social media can help with SEO objectives. (Note: this worksheet does not focus on Local SEO and this is NOT about social media but about using social media for SEO purposes).
Social Sharers.  Identify the most likely venues and people for the social sharing of links. How relevant is each SOCIAL MEDIUM to your INDUSTRY for social sharing of links?
Google+





0 1 2 3 4 5 6 7 8 9 10
Blogs / Blogosphere: 




0 1 2 3 4 5 6 7 8 9 10

Twitter: 





0 1 2 3 4 5 6 7 8 9 10

Facebook: : 





0 1 2 3 4 5 6 7 8 9 10

LinkedIn: 





0 1 2 3 4 5 6 7 8 9 10

Pinterest





0 1 2 3 4 5 6 7 8 9 10

Other: ________________________
: 

0 1 2 3 4 5 6 7 8 9 10
(0 (Not at all) to 10 (Highly Relevant)?
Create focused searches on each relevant social media, and/or Google (use site: command), and/or Topsy and Buzzsumo to identify social share opportunities. Identify the top sharers (“influencers”) to contact for possible mentions.

Keyword search term #1:
______________________________
Keyword search term #2:
______________________________
Keyword search term #3:
______________________________
Keyword search term #4:
______________________________
List created of important sharers on ______________ ( yes( no?

List created of important sharers on ______________ ( yes( no?
List created of important sharers on ______________ ( yes( no?
Social Profiles.  Set up, populate with keyword heavy content, and cross link to each back to your website. Once set up, post on a regular basis and encourage the growth of followers and follower interaction (comments, shares).

So for each social media – 

1. Set up a company page.

2. Optimize it for your SEO keywords by writing keyword-heavy descriptions.

3. Link FROM your social profile TO your website.

4. Begin to “post” to the social media links to your blog posts, website content, etc.

5. Get followers!

Note: LESS IS MORE.  The most important for SEO purposes are Google+ and Twitter. The others are good and helpful but not as important.
Social Media Pages - 
Google+ Corporate ( set up ( cross-linked ( posting begun ( followers
Google+ Personal ( set up ( cross-linked ( posting begun ( followers
Twitter ( set up ( cross-linked ( posting begun ( followers

Others – 

YouTube ( set up ( cross-linked ( posting begun ( followers
Facebook ( set up ( cross-linked ( posting begun ( followers
LinkedIn Corporate ( set up ( cross-linked ( posting begun ( followers

LinkedIn Personal ( set up ( cross-linked ( posting begun ( followers
Pinterest ( set up ( cross-linked ( posting begun ( followers
Others (e.g., Instagram):
2

