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Introduction.  The Search Network is, well, about search. What keywords are target customers entering into Google? When, where, and how do you want your ads to appear. And how should you best structure, and monitor, your search ad performance? Make sure you have set at least one Campaign to “Search Network Only” for this worksheet. I recommend that you think of building AdWords from the Ad Group / Core Keyword level “up” even though you have to have a Campaign to put an Ad Group “in.”
Campaign: __________________________ Ad Group: ______________________

Core Keyword:
___________________________________________________


Helpers:
______________________________________________


Negatives:
______________________________________________

Ad Copy (Attract): 
_________________________________________

Ad Copy (Repel): 
_________________________________________

Extensions to be used (Describe):
_________________________

________________________________________________________

Landing Page URL:

___________________________________

Campaign Options. Ad Groups “live” in a Campaign, and the Campaign options for this Campaign > Ad Group will be:

Network: ( Search and ( Search Partners


Location Targeting: ( Yes, to location:
____________________


Negative Location Targeting: ( Yes, to location:
_______________


Budget, per day: 
$ ____ Devices: ( Desktop ( Tablet ( Mobile Ph


Bid Strategy: 
( Target CPA ( Maximize Clicks ( Enhanced CPC ( Manual CPC 

( Other (Explain): 
____________________________
Metrics. For Campaigns, Ad Groups, and/or Keywords, measure your performance at least weekly (at first) then twice monthly:

To be monitored: 

( Clicks ( CTR ( Avg Position ( Avg CPC ( SIS

( Conversion is: 
________________________________________

( Conversion tracking in AdWords and/or

( Conversion tracking in Google Analytics
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